FAST FACTS ON LATINO BUYING POWER
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· Nationally, Latino buying power was estimated at $580 billion in 2002.  Nationally, Latino buying power is growing faster (at 8.8%) than the buying power of non-Latinos (at 4.9%) (Source: Selig Center).

· Buying power of Latinos in the Minneapolis/St. Paul metro area was over $1.25 billion in 2000 (Source: CLAC).

· Buying power of Latinos across Minnesota rose from $516 million in 1990 to $3.1 billion in 2003 (Source: The Business Journal).
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· In 1997, 24 Minnesota counties had Latino buying power of over 10 

[image: image3.wmf]Projected Market Share of 

Latino Buying Power in the 

U.S.

0

5

10

15

1990

2000

2003

2008

Year

Percentage

million dollars each.  The cities with the highest Latino buying power 

were Minneapolis, Saint Paul, Willmar, Rochester, Bloomington, Worthington, and Richfield  (Source: Emerging Market Series).

· The median household income of Latino households in Minnesota in 2000 was $35,933.  The figure was higher ($39,300) in the Minneapolis/St. Paul metro area (Source: CLAC).
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Minnesota ranks among the top ten states in the country in terms of growth rate of Latino buying power.  Latino buying power in Minnesota grew 502.9% from 1990 to 2003 (Source: Selig Center).
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Latinos spend more than non-Latinos on groceries, telephone services, furniture, small appliances, children’s clothing, and footwear. Latinos spend a higher percentage of their income on restaurants, housing, vehicle purchases, gasoline and motor oil (Source: Selig Center).

Sources: 

“The Hispanic/Latino Population in Minnesota: 2000.”  Published by the Chicano Latino Affairs Council.  Available at http://www.clac.state.mn.us/pdfs/brief.pdf 

“The multicultural economy 2003: America’s minority buying power.”  Published by the Selig Center for Economic Growth.  Available at www.selig.uga.edu
“The Buying Power of Minorities/American Indians in Minnesota.”  By Bruce Corrie, Ph.D., Concordia University.  From the Emerging Market Series.
“Buying power of blacks more than triples in state since 1990.”  By Mark Reilly.  The Business Journal (Minneapolis – St. Paul).  August 18, 2003.  Available at http://twincities.bizjournals.com/twincities/stories/2003/08/18/story5.html 

Compiled by Catie Almirall at HACER (Hispanic Advocacy and Community Empowerment through Research).  

http://www.hacer-mn.org 
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